— SCOTT —

MATHEWS

Creative Executive

— ABOUTME

The story about the ice cream truck is true

I was born and raised in Lake Tahoe. I
built and ran a creative services studio
that resulted in a Series A. I am a stu-
dent of yoga. I have run the same D&D
campaign for 25 years. At the age of
thirty five, I broke my toe chasing the
ice cream truck. I'm happily married.
We have a son. He’s ten.

AWARDS

Game Developer’s Choice Award, 2020
Won / Best VR Game

Emmy, 2019
Nominated / Oustanding Innovation

Pax South, 2017
Won / Best in Show, Expansions

E3 Game Critics Award, 2012
Won / Best Casual Game

E3 Game Critics Award, 2012
Won / Best Motion Game

Gamespot, 1997
Nominated / Game of the Year

SPA CODiE, 1997
Nominated / Best Educational Title of the
Year

SPA CODiE, 1996
Nominated / Best Educational Title of the
Year

—— EDUCATION —

entirely self-funded

Bachelor of Arts, double major
Art / Economics
Grinnell College

Head of Studio, Founder
Fluid Entertainment 2000 - 2010

Developer of kids video games and educational content for PC. We built content for
Pokemon, The Last Airbender, Mickey Mouse, Dungeons and Dragons, The Powerpuft Girls,
Arthur the Aardvark, more.

I envisioned and creatively directed all content developed. Hired, managed, and mentored a
team of thirty artists, illustrators, designers, musicians, and engineers.

Head of Studio
Backbone Entertainment 2011 - 2013

Second-party developer of AAA console titles including Dance Central. A team of 65
artists, designers, and engineers were under my management.

I drove all aspects of development and approved all content.

Executive Producer
Zynga 2013 - 2014

I was responsible for the production of Farmville 3, a mobile game (not yet shipped).

Executive Producer, Creative Services
Trion Worlds 2015 - 2018

Creative & Art direction of all advertising, marketing, social media, video, and brand cam-
paigns for the 250 person studio.

Hiring and management of our in-house creative agency, consisting of design, web engineer-
ing, copy, 2D&3D illustration, videography, livestream, and production teams.

Close collaboration with external agencies and VP of Marketing to define product cam-
paigns, web and social media presence, and go-to-market strategy.

Sr. Producer

Lucasfilm 2018 - 2019

Production responsibility for the development and management of Vader Immortal Episode I,
a canonical Star Wars story set twelve years after Episode 3.

Roadmap ownership. Total team of 120 budgeted in the US and UK. 260 employees and
contractors credited.

Head of Studio, Founder

Three Hearts 2019 - current

Creative and art direction of numberdogmath.com, a collection of AAA math games for
kids.

Passionate startup. Small team that [ have bootstrapped.
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